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This study examines Algerian soft power and the extent of its employment in foreign policy, and the
reflection thereof on Algeria's ranking in the Global Soft Power Index issued by Brand Finance during
the period 2020-2024. The study relies on an integrated methodological combination of quantitative
and qualitative approaches, analyzing Algeria's ranking across the Index's eight pillars (Foreign Policy,
Culture, Governance, Digital Influence, Education, People and Values, Business and Trade, and Media
and Communication), with a critical reading of the results in light of the Algerian political and strategic
.context

The study reveals a wide structural gap between Algeria's latent soft power assets (revolutionary
legacy, geostrategic weight, civilizational diversity) and its actual measured performance in
international indices. It demonstrates that this gap stems primarily from the absence of organized
political will and effective institutional systems, rather than from a shortage of intrinsic resources. The
study also shows that Algerian performance is characterized by a clear geographical duality (higher in
developing countries and lower in Western countries), and by rentier fragility linked to energy price
fluctuations. It points to signs of relative improvement in the 2023-2024 editions, associated with the
~rise in diplomatic effectiveness and Algeria's accession to BRICS

Keywords: Soft Power, Algerian Foreign Policy, Brand Finance Index, Latent Soft Power, Public

.+Diplomacy, Smart Power, Digital Influence, Geographical Duality, Energy Rentierism, BRICS
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